Advertising
A FACTS Model Unit Plan

Foundations 

  

	Literacy:
	Symbols: Students will use not only written language, but also graphic representation to show various details of the business (even including what type of credit cards the business accepts).
Cognitive (Comprehending) Processes: Students will draw generalizations and specific information from company profile and translate that into the written language and symbols that produce a print ad.
Discourse to Learn: Students will review both required elements and optional elements in creating a Yellow Pages ad.


	Problem-Solving:
	Authentic Problem:
The Washington Post recently reported that Verizon and AT&T have submitted requests to the states of Maryland and Virginia to allow them not to deliver white pages phone books to every house. Currently state regulation requires the phone companies to deliver a directory in paper form. This directory lists only land lines, not cell phones. Land lines have been being disconnected at a rate of 10% per year says the article. In addition, the Post said a survey by Gallup for Super Media (the company that produces the directories) showed households using white pages dropped from 25 percent in 2005 to 11 percent in 2008. If permitted to drop the white pages, a paper directory will still be available for those that want it or the same information will be available on CD-ROM.
Currently there are no plans to discontinue the Yellow Pages. Again according to the Washington Post article, The Yellow Pages Association, representing 400 companies across the nation, said that 65% of consumers use the yellow pages when searching for local business information. The Association says this is higher than any other source for obtaining local business information.
To encourage interest in yellow pages and advertising in general, the Association is also sponsoring a competition for the design of print and web yellow page ads. The Association provides the case study of the Leaf and Lawn Landscape company and encourages students to use their marketing and advertising design knowledge and experience to create the company’s new ad.

Working in groups of three (the maximum allowed by the rules of the competition), students will form small advertising teams competing for the Yellow Pages Association business. Students will review the case study and make decisions on the images and information that will be included in their design. They will modify these designs to fit both the print and web medium.

Problem-Solving: What makes people choose one business over the others based on their advertising in the yellow pages?

Students will study both the company they represent as well as principles of advertising design and persuasion to create a yellow pages and internet ad that will result in an increase in business for the Leaf and Lawn Landscape business. The result of a successful job will be recognition from the Yellow Pages Association.  

Thinking Strategies: Students will analyze needs of the advertiser as well as the information the advertiser requires and create the ads. Secondly, students will walk though the decision making process made by consumers and gain insight into what consumers look for in a yellow pages ad. Finally, students will use the PARC principles of proximity, alignment, repetition, and contrast to develop design that stands out from the rest and gets the business noticed and employed


	Know-

ledge:
	Disciplinary Structures:
Persuasive Writing

Informative Writing

Marketing

Print Ad Design

Audio Ad Design

Video Ad Design

Web Design

Social Network Advertising Strategies

Assembling an Advertising Campaign

Evaluating Advertising Effectiveness
Media Buying

Disciplinary Processes:
Analyze market product

Analyze media outlets for advertising

Write marketing plan

Develop advertising campaign

Write persuasive ad copy for print ad

Write persuasive ad copy for audio ad
Disciplinary Discourse:
Marketing plan

Media buyer schedule

Audio ad

Print ad

Video ad

Web ad

Web page for project 




	Using
Infor-

mation:
	Search: Students will search through information about their client, the Leaf and Lawn Landscape company as well as strategies about designing a yellow pages ad.
Sort: Students will sort company information into three categories: information that must be included in the ad; information that could be included in the ad; and information that doesn’t need to be in a yellow pages ad. Students will then sort information on creating a yellow page advertisement into strategies that apply to this particular business and could be helpful and those that don’t.
Create: Students will create a succinct message that gives consumers the necessary business and contact information they need to reach the business as soon as possible.  

Communicate: Student will communicate that message through two different size yellow pages print ads and one yellow pages internet ad.


	Comm-

unity:
	If the statistics of the Yellow Pages Association are accurate, many people still reach for the Yellow Pages when looking for a local business. Consumers, whether they cognitively know it or not, gravitate toward the larger ads and/or those with more pleasing design. This principle can be innocuous when the ad is for chips. However, in the yellow pages, consumers can choose physicians, lawyers, contractors and such based simply on something that attracts them in the ad. Students will see how this principle works as they are consumers of advertising as well as when they might be in the position to design advertising for their own business.


Activities 

	Authentic Activities:
	A1: Pitch a potential client
A2: Research clients needs and budget
A3: Develop a marketing strategy

A4: As part of marketing strategy, develop an advertising campaign

A5: Develop an advertising budget
A6: Create advertising that fits media in strategy
A7: Develop media buyer schedule

A8: Analyze advertising campaign effectiveness


	Back
ground Building Activities:
	B1: Public speaking, power point presentation skills
B2: Analysis skills of needs, ability to read rate cards for various media

B3: The 4 P’s of marketing and how they connect

B4: Analyze what type of media would be best to reach the biggest target audience
B5: Price out the recommended media cost from the advertising strategy over a set period of time
B6: How to create a print ad, video ad, audio ad, web ad, social media ad

B7: How to effectively plan out the dates, times and programs on which the advertising will appear. Create a schedule to give to client

B8: How to use sales data, contact data, foot traffic data or other data collected over the time of the advertising campaign to show the effectiveness of the ad campaign


	Con-

structing Activities:
	C2: Review client profile already provided
C6: Create yellow pages, web yellow pages ad, and audio ad


	Sharing Activities:
	S6: Submit yellow page ads to Yellow Pages Association
Post print and audio ads on class website
Analyze class ads for ability to attract attention and meet criteria


Contents 

	Contents:
	National Standards for Competent Communication 
· Demonstrate knowledge of the role of communication in creating meaning, influencing thought, and making decisions. 

· Demonstrate sensitivity to diversity when communicating. 

· Evaluate communication styles, strategies, and content based on their aesthetic and functional worth. 

· Understand the ethical issues associated with communication in a democratic society. 

· Adapt communication strategies appropriately and effectively according to the needs of the situation and setting. 

· Develop the ability to use language that entertains, describes, persuades, and informs while respecting differences in listeners‟ backgrounds. 

· Recognize the ways people use media in their personal and public lives. 

· Understand the complex relationships among audiences and media content. 

· Demonstrate knowledge that media content is produced within social and cultural contexts. 

· Understand the commercial nature of media. 

· Demonstrate the ability to use media to communicate to specific audiences for specific purposes. 

Communications GOAL 
Students will learn how print and media advertising use persuasive techniques to sell their products and services. 
The student will 
1. learn the three kinds of rhetorical strategies (ethos, pathos, logos). 

2. learn to identify the advertiser’s purpose and target audience. 

3. learn to identify text and graphics in both print and media advertising that use the three rhetorical strategies. 

4. evaluate the effectiveness of various advertisements. 

5. create print and media advertisements.
7th grade Language Arts SOL’s
Oral Language

7.2
The student will identify the relationship between a speaker’s verbal and nonverbal messages.

a) Use verbal communication skills, such as word choice, pitch, feeling, tone, and voice.

b) Use nonverbal communication skills, such as eye contact, posture, and gestures.

c) Compare/contrast a speaker’s verbal and nonverbal messages.

7.3
The student will describe persuasive messages in nonprint media, including television, radio, and video.

a) Identify persuasive technique used.

b) Distinguish between fact and opinion.

c) Describe how word choice conveys viewpoint.

Writing

7.8 
The student will develop narrative, expository, and persuasive writing.

a) Apply knowledge of prewriting strategies.

b) Elaborate the central idea in an organized manner.

c) Choose vocabulary and information that will create voice and tone.

d) Use clauses and phrases to vary sentences.

e) Revise writing for clarity and effect.

f) Use a word processor to plan, draft, revise, edit, and publish selected writings.

7.9
The student will edit writing for correct grammar, capitalization, punctuation, spelling, sentence structure, and paragraphing.

a) Use a variety of graphic organizers, including sentence diagrams, to analyze and improve sentence formation and paragraph structure.

b) Demonstrate understanding of sentence formation by identifying the eight parts of speech and their functions in sentences.

c) Choose pronouns to agree with antecedents.

d) Use subject-verb agreement with intervening phrases and clauses.

e) Edit for verb tense consistency.

7th grade Mathematics SOL’s
7.18
The student will make inferences, conjectures, and predictions based on analysis of a set of data.


Tools

	Tools:
	B1:Powerpoint, Public speaking skills
B2:Advertising rate card
B3:notes in notebook

B4:Nielson ratings list, advertising rate card

B5:Excel spreadsheet

B6: notes in notebook, examples on Promethean flipchart

B7:Excel spreadsheet

B8: Charts
C2:Client profile provided by Yellow Pages Association
C6:pencil, paper for draft, computer and MS Publisher, printer, Audacity software
S6:printer, black poster board for mounting ads, envelopes, postage. Class website, Promethean board flipchart of ads


Systems of Assessment 

	Assess-

ments:
	Rubric(s):Rubric for yellow page print ads
Rubric for audio ad
Rubric for report to client: written report on why elements were chosen for advertising campaign and specifically for yellow pages and audio ad.


Learning Environment 

	Environ-

ment:
	Physical: The classroom is large with desks arranged in pairs. However there is plenty of room to move desks with minimal effort to allow for larger group work. The sides of the room are open to allow for filming or practicing. In one corner of the room are 4 computers for students to use. Given the heavy computer needs of this project, the class will also have access to the computer lab or have laptops brought into the room. With laptops, students will have more flexibility to move and spread their materials out. In the computer lab, the computers are lined up in along the side walls with another two rows in the center of the room. The backs of students in both rows face each other. There is adequate room for students to group together around a single computer for collaborative work.
Social: Students will work in groups of three as a design team to create all projects. The groups will have freedom to assign the tasks as they see fit among the members.
Intellectual: Students need to summarize and synthesize the information in the multi-page client report into an eye-catching advertisement that will include required criteria and serve to increase business for the client. 

	To Do
 List:
	


Implementation Table:

	Day 1
	Day 2
	Day 3
	Day 4
	Day 5

	-Introduce authentic problem
-Present company

profile

	-4 P’s of marketing
-Advertising purpose

-Target Audience

-Demographics
	-General print ad principles with examples
-Yellow pages ad principles with examples


	-Students from advertising groups
-Work on yellow pages ads
	-Criteria for Internet Yellow Pages ad
-Continue work on print and internet ads

	Day 6
	Day 7
	Day 8
	Day 9
	Day 10

	-What is an advertising campaign?
-Components of radio ad

-Similarities & Differences
	-Teams compose radio ad
	-Record radio ads
	-Analyze radio ads with print ads
	


