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Richard Florida, Public Policy School, GMU

Regional economics expert

Focus on large scale social changes

Nationally and internationally known for introducing
the concept of a “creative class”

Monday, August 29, 2011 2



'¢ -

EVOLUTION

AR IRl o S b kY e . e Nk o et SHLL o e o i "3 : -I9%
7o 8 PR O N W SR T i A I RN C T el Sk o R R bR e A pATe

[

Evolution of modern societies has periods of
quantitative and qualitative changes (transformations)

Major periods:
Agricultural Society, focus on land and human labor

Industrial Society, focus on raw materials and physical
labor

Knowledge Society, focus on human intelligence and
creativity
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Period of rapid technological and social changes

A modern society is a complex adaptive system

Transformation can be interpreted as:

Instability region
Trajectory change

Elimination of evolution contradictions
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CREATIVE CLASS
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Several descriptions:

All people producing non-material goods
(knowledge),

Creators of meaningful new forms
All people doing non-routine work

Two major components:

Super-Creative Core: scientists, engineers, university
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. CREATIVE CLASS GROWTH
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Beginning of the 20th Century - 10%

Mid-forties - |15%
Early eighties - 20%
Now - 30%




e Rt Crowth

B %

30

25

20

15

10
1900 1945 1980 2010

:
|
s
}
:
:
i
?
]
a
:
j
:
,i
]
z
|
]
}
:
5
3
g
!
:
:
:
3
:
,i
1
1
!
3§

p » . WS, e C—— - — . T—

- —— A — D g

Monday, August 29, 2011



CREATIVE CLASS IMPORTANCE
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US Major Economy Sectors:

Manufacturing

Services

Creative sector - approximately 50% of all wages and
salary income
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TRANSEORMATION
CHALLENGES
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Building the broader creative society
New social institutions and policies are needed

Addressing the issue of growth inequalities and of
social tension

Income differentiation (Inequality index) is highest in
the creative regions:

Raleigh - Durham NC
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MAJOR HYPOTHESES
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Regional growth depends on creativity, as measured
by the New Creativity Index

Regional growth may be stimulated (controlled) by
building creative ecosystems /environments/
communities

/regions (creative regions)
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CREATIVE REGION
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Memphis, Tennessee, 2003

Workshop on building a creative region

100 invited participants

The Memphis Manifesto produced: guidelines for a
community how to develop “innovation
infrastructure” / creative region
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MEMPHIS MANIFESTO
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The call to action by the Creative Class

Provides 10 principles how to build a creative region

More details at http://www.memphismanifesto.com/

Monday, August 29, 2011


http://www.memphismanifesto.com
http://www.memphismanifesto.com

Ly St

# 1,.\T

CREATIVE REGION BUILDING PRINCIPLES
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, CREATIVITY AND TOLERANCE
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The innovation index
High-tech index
Gay index

Creative class index

Tolerance Index:
The gay index

The Bohemian index
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THE GAY INDEX
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1990’s, Hary Gates, Urban Institute, Washington, DC

Studied concentration of gay people is various regions
(US Census of Population)

Discovered that places popular among gays are
locations of high-tech industry

The Gay Index measures the number of “unmarried
partners of the same sex”

“Canaries of the Creative Age”
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THE BOHEMIAN INDEX
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It measures the number of artististically creative people
(artists)

Artists:
Authors
Designers
Musicians
Composers

Actors
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CREATIVE CLASS VALUES

Individuality

Meritocracy with focus on merit:
Hard work
Challenge
Stimulation

Goal-setting




REGIONAL GROWTH
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Social capital has little impact

Creative capital very important

Human capital very important
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SOCIAL CAPITAL
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It occurs in tightly knit old-style communities

Major descriptors:

Political involvement
Civil leadership
Faith-based initiatives

Protest politics

Monday, August 29, 2011



4
R R L N

CREATIVE CAPITAL
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It occurs in creative communities

Major descriptors:

High levels of diversity

High-Tech industry presence
Low levels of social capital

Low levels of political involvement
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CONCLUSION

N O R AR s YO o G R ATt o ER e BB e ke iy s B
e 0 TN O b S W TR T B AL '@-Zﬁ-%b;ﬁ*‘-d o USRS GBI AW R S T s S

4
e L T N

Creative class is an emerging social class of growing
Importance

Creative class occurs in a creative region

There are many characteristics of a creative region,
which are relatively well understood

It is possible to create a creative region
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